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NEW NORDIC FASHION

The Nordic fashion industry shares a unique design
heritage and tradition for craftsmanship. At the same time,
the Nordic countries are globally known for a clean and
socially responsible business conduct. These two
elements combined - the Nordic fashion industry holds an
extraordinary potential for competitive advantages and
economic growth on global markets as the industry
becomes more and more polluting, both in terms of
environmental and social issues.

Welcome to a day of presentation of how stylish and
desirable sustainability can be in the hands of great
Nordic designers. Through the selected designers and
representatives from the Nordic Fashion Associations,
you will discover what sustainable New Nordic Fashion
looks like, how sustainable the industry is at present and
why both manufacturers and consumers should change

their behavior.
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- Soulland (/%)

- Nina Skarra (/%)

- Uniforms for the Dedicated (#74)

- Pirjo Hirvonen (=), &/ 8iE &, PIRIEASF
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- I'm a Kombo (Lasse Askov and Bo Lindegaard)

10:30-12:00: The History of Nordic Fashion: The story of a
fashion Industry that transformed from a producer to a
creative hub with strong ties to the Scandinavian welfare
state model

- Lotta Ahlvar (SE), CEO, Swedish Fashion Council

- Gisle Mardal (NO), Manager, Norwegian Fashion Institute

- Johan Arng Kryger (DK), Dep. Head, NFA /Senior Manager,
Danish Fashion Institute

- Pirjo Hirvonen (FI), Head of Design Dep., Aalto University

12:00-13:00: Lunch with great Nordic fashion designers

13:00-14:00: How to make great design sustainable:
There is no need to compromise great design for being
sustainable. Meet 3 great Nordic designers who are working
with sustainability in various ways.

- Soulland (DK)

- Nina Skarra (NO)

- Uniforms for the Dedicated (SE)

- Pirjo Hirvonen (FI), Head of Design Dep., Aalto University

14:00-15:00: How to use sustainability as a business
driver. Sustainability is increasingly becoming a critical
element of a fashion company’s business strategy. Fashion
companies that work proactively with social and
environmental issues see this work as a way to increase
consumer engagement, reduce supply chains risks, achieve
cost-savings, and recruit top employees.

- Birgitta Erlandsson Segerstrom, Senior Advisor, The
Foundation for Design & Sustainable Enterprise

15:00-15:30: Control and Coincidence. Textile and
innovative food design.
- I'm a Kombo (Lasse Askov and Bo Lindegaard)



